Understanding China Businesses

(Chapters refer to designated textbook by Zhou Linong)
Case Studies

(Please refer to Syllabus for case reference books)

Lectures C Case studies

1. Cultural Origins 1,2  China Case Book

& Business Traditions
C3 Beijing Textile Group

C11 Shanghai Museum _F¥E{EY1tE
C20 Beijing Wangfujing Dept Store
ERHERT

2. The Dynamics 3,5,10 Zhou Linong
of the State

CI-2 Zhuhai Ariport BN

China Case Book

C14-15 SAIC E¥REHA

3. From Market Reform  4,6,8,20 Zhou Linong

to the 21st C
CI-3 Hong Ta 4I3EEH]
Sull- Made in China
C2 Sina Com FrEE£H
4. Foreign Trade & 9,12,13,14 China Case Book

Foreign Direct Investment
C8-10 Kodak f; X/ F]

Zhou Linong

CII-3 VW B[ E A F



5. Financial systems, 7,11,17 Zhou Linong
Consumer market
& Business Strategies CI-4 Lenovo BEfEEER

Sull, Made in China

C5 Haier ¥5/REH
6. Understanding how - China Case Book
to do business in China
C12 Guangzhou Peugeout

[ NARBERELH]

Zhou Linong

C2 Whirlpool E A HE]
7. Applying Sun Tzu, - Roll, Asian Brand Strategy
The Art of war
C2 Li Ning Z7*
C4 Giordano £FH4%

Sull- Made in China

C3 Master Kong FFJifE
C7 Wahaha &8s

China Case Book

C17 Shanghai Famous Pops
EHeEnE
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