
Global Dynamics of a Rising China 

- Macroeconomics and International Dimensions  

 

(A modular elective with pro-active class participation) 

 

Course Objective: 

 

China’s breathtaking developments are assuming 

unprecedented international proportions as they cover a 

wide range of global issues such as competitiveness, (in 

comparison with India), science and technology, 

infrastructure, financial and consumer markets, resources 

including water, minerals and energy, environment and 

climate change, balanced and sustainable development, 

poverty relief and the evolution towards a more civil and 

inclusive society.  

 

It has become much more imperative for business and 

political leaders, thinkers and students alike to 

understand in much greater depth what major trends and 

factors underline these developments and how they are 

likely to play out in the future for businesses, 

investments, geopolitics, international relations, and the 

environment.  

 

This Elective proposes to address some of the above 

issues. Subject to the guidance of the Visiting Professor, 

participants are expected to do their own preparatory 

reading and research in advance and to argue in teams in 

the class their own findings and ideas.  Their peers are 

encouraged to critique, comment on and interact with 

each class presentation.  

 



The Elective is designed to provide participants with a 

deeper understanding of the many challenges and 

business opportunities of a Rising China and an 

improved ability to present and argue these and other 

China-related issues in board-rooms and public forums. 

 

Course Content (Major Topics):  

(1) Comparison of the dynamics of the Pearl River Delta 

(PRD) and the Yangtze River Delta (YRD) in attracting 

foreign investments 

• What factors are driving the respective strengths of the two 

deltas 

• Where are their rivalry and complementality ? 

• What role do they play in China’s national development? 

• Integration prospects with neighboring regions e.g. ‘9 + 2’, 

Bohai area, the North East, the Central Region, and the 

North West, 

• How is the scenario likely to develop? 

(2) Prospects and challenges of building an internationally 

competitive car industry in China 

• Why is an internationally competitive car industry 

important for China? 

• What role does the components industry play? 

• What are the latest developments, including international 

trading conflicts? 

• What are the likely trends and their ramifications both 

within and outside the car industry, both nationally and 

internationally?  

• What are the main challenges and opportunities? 

(3) Understanding the luxury goods market in China 

• What are the drivers for the luxury goods market in China?  



• Are these very different from luxury goods markets in 

advanced economies? 

• What are the main pitfalls and problems? 

• Are foreign brands likely to dominate this market for a 

very long time, if so, why and how? 

• What are the opportunities for home-grown luxury goods? 

• What is the recommended strategy for this market both in 

the near term and in the long term? 

(4) An international perspective of the challenges and 

prospects of China's agricultural development 

• What are the national strategic imperatives of the 

agricultural sector? What underlines the so-called ‘Three 

Agrarian Issues’? What are the sector’s main challenges? 

• What is the rationale for the Nation’s drive to create ‘A 

New Socialist Countryside’? 

• What are the implications for the global agricultural 

industry? 

• What are the social, political, economic, environmental, 

and foreign relations considerations, from both a national 

and an international perspective? 

• What are some of the promising agricultural sectors 

including types of products and services, and where in 

China?  Why? 

• What are the prospects for foreign investments and 

home-grown enterprises? 

(5) Entry strategies for small and medium sized foreign 

companies for the China market 

• How to define ‘Small and Medium Sized’ in the context of 

the China market? Is such definition immutable? 

• What are the main entry obstacles for foreign companies in 

this category? 

• What are the main opportunities for foreign companies? 



• What is the recommended strategy, both in the near term 

and in the long term? 

• What are the strategies for Joint Ventures and Fully 

Foreign Owned Enterprises? How would such strategies 

vary according to location and products/services? 

(6) The advantages and disadvantages to foreign investors of 

Equity Joint Ventures and Wholly Foreign Owned 

Enterprises or their combination 

• What are the historical contexts of these forms of foreign 

investments? 

• What are their respective advantages and disadvantages? 

• What is the trend and what has led to such a trend? 

• What are the common problems experienced by foreign 

investors in China and how may these be overcome? 

• What is likely to be the future scenario? 

(7) Strategies for selected national corporate champions to 

grow into world-class players 

• Is there such a national strategy and if so why? 

• Should the State pick winners? 

• Is there an alternative and why? 

• What are the main obstacles to world-class status? 

• What is the likely scenario in future? 

(8) How to meet the national and international challenges of 

China's energy needs 

• What is the world’s energy situation?  What are China’s 

main energy demand competitors? How is the situation 

likely to develop in future? 

• How does energy impact on China’s development now and 

what will be its impact in the future? 

• What are the main national and international challenges 

and opportunities? 

• How are these likely to play out? 



• What are China’s future prospects and opportunities for 

energy economy, nuclear power, mixed fuels, bio-energy, 

renewal energy including the harnessing of natural energy 

resources such as water, wind, and wave, photovoltaic 

technology, subterranean thermal resources, and 

agricultural waste. 

• How would these developments affect world economy and 

geopolitics? 

 (9) How sustainable is China's current development model? 

• Describe China’s current economic development model, 

taking into account the imperatives of the 11
th
 Five Year 

Plan 2006- 2010. 

• What are China’s development successes and challenges? 

• How sustainable is China’s development in the future and 

why? 

• Would China’s development be overtaken by India in the 

coming decades? If so, why and if not, why not? 

• How would China’s development affect climate change? 

• How would China’s economic development interact with 

its political development? 

• Are there any likely developments in governance, 

Corporate Social Responsibility, a more inclusive and civil 

society, religious freedoms (including Christianity), and 

Democracy? 

• Is there a unique development path for China in terms of 

economics, politics and the environment? 

(10) How to manage China's foreign relations during 

China's 'Peaceful Rise' or ‘Peaceful Development’? 

• What is the rationale for China’s ‘Peaceful Rise’ or 

Peaceful Development’? 

• What are its challenges and opportunities? 

• How is it perceived by the rest of the world, including the 

world’s major powers? 



• What are the world’s major trends impacting upon China’s 

continued development, including economics, politics and 

geopolitics, and global issues including environment and 

democracy? 

• What are China’s main foreign relations issues? 

• How are they likely to play out and why? 

Learning Outcomes (Major Benefits)  

On completion, participants should be able to: 

• gain an in-depth all-rounded understanding of China’s 

current development challenges and opportunities; 

• interpret more insightfully current national and 

international developments affecting China; 

• spot challenges and opportunities in China’s 

development trends; 

• appreciate shifts in the international business 

environment; 

• become more alert to geopolitical considerations 

affecting business decisions; 

• formulate independently multi-faceted arguments for an 

international business strategy; 

• work with colleagues as a team in addressing multi-

dimensional issues; 

• present and argue openly in-depth analyses of China-

related issues more convincingly 

Intended Audience 

The Elective is intended to deepen participants’ knowledge and 

insight of China’s key development issues and to enhance their 

international awareness and presentational skills. It is intended 

for 

• All persons wishing to gain an insight into the complex 

China story; 



• MBA/EMBA/IMBA students wishing to grasp the 

complexities of the challenges and opportunities of 

China’s Rise; 

• Academics wishing to gain a deeper understanding of 

international dynamics of China’s development; 

• Researchers and commentators on China’s development 

issues 

• Advanced students of international studies 

• Business executives and entrepreneurs wishing to sharpen 

their international and global vision and understanding in 

relation to the world’s economic shift towards the East; 

• Business executives and entrepreneurs wishing to identify 

future trends and business opportunities related to China; 

• Business executives and entrepreneurs wishing to gain an 

insight into foreign investments in China; 

• Executives and managers in contact with China businesses; 

• China business executives wishing to enhance their 

analytical and presentational skills in board-rooms and 

public forums. 
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In Brief 

Andrew has graduate qualifications from the University of 

London, postgraduate qualifications from Cambridge University, 

PMD from the Harvard Business School, and Solicitors’ 

qualifying examination certificate from the Law Society, London. 

He speaks Cantonese and Mandarin, writes Chinese calligraphy, 

and paints classical Chinese paintings. His other hobbies 

include tennis, swimming, jogging, traveling, singing, and 

reading. 

Andrew has amassed 40 years of China-related knowledge and 

experience, including a previous career in many senior 

government positions in Hong Kong, spanning commerce and 

industry, banking and finance, transport, social welfare, and 

overseas representation.  His last was Hong Kong’s chief 

representative for the United Kingdom, all the new EU Member 

States and applicant states, as well as Russia, Switzerland and 

Norway. He has since founded Andrew Leung International 

Consultants Limited based in London. 

During a mid-career sabbatical, Andrew helped set up Standard 

Chartered Asia Ltd, a merchant banking subsidiary in Hong 

Kong.  He was twice sponsored by the U.S. Government for 

month-long visits across the US, including a visit to brief 

multinational Chairmen and CEOs on China in the wake of 

Tiananmen Square. 

Andrew has contributed extensively on strategic China issues at 

local and international forums as well as at live TV interviews 



with CNBC, Bloomberg, Sky, CNN, NBC, Aljazeera (English 

Language Channel) and BBC (including Breakfast With Frost). 

His speaking forums included The Economist; Chatham House; 

the Institute of Economic Affairs; the Royal Society for Asian 

Affairs; Wilton Park; Asia House; the Chairman's Club; the D-

Group; the East Asia Institute, Peterhouse College, Cambridge 

University; the Asian Studies Centre, St Anthony's College, 

Oxford University; Oxford Analytica; London School of 

Economics; the School of Oriental and African Studies; 

Warwick University; Reading University; Lancaster University; 

University College Dubilin; Open University; Fudan University; 

Baring Asset Management; Cazenove; F & C; Merrill Lynch; 

Royal Bank of Scotland; and HSBC. His speaking profile can be 

found on City Speakers International 

http://www.cityspeakersinternational.co.uk/speakers/speaker_an

drew_leung.php Many of his internationally published articles 

can be accessed on his website 
www.andrewleunginternationalconsultants.com  

Andrew provided advisory consultancy to McCreight and 

Company Inc, USA, a leading international corporate strategy 

implementation firm, on a project for Lenovo on its cultural 

integration with IBM Computers. As a Senior Consultant with 

MEC International, he was the Editor-at-large for a substantial 

international consultancy on China's Energies, including 

geopolitical, economic, security, financial and climate change 

implications. He made a presentation on the same topic at a 

Windsor Energy Group international conferernce at St George's 

House, Windsor Castle, to an audience of leading energy 

experts including senior corporate executives, academics, and 

the Executive Director of the International Energy Agency. He 

has been appointed a Global Commercial Agent for Changsha, 

China, since 2006. He is a registered Reuters Insight expert for 
services worldwide. 

Andrew has been included in UK’s Who’s Who since 2002.  He 

was awarded the Silver Bauhinia Star (SBS) in the July 2005 

Hong Kong Honours List.  
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